Staying Positive

The latest campaigns of Idea Cellular, ICICI Prudential,
‘Tata Tea and Havells have one thing in common - all of
them are a commentary on recent happenings and each
of them subtly try to change traditional mindsets
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Tata Tea's latest campaign by
Lowe Lintas aims to awaken the na-
tion and urges people to respect
women and to shrug off the biases
that we hold against them as a socl-
«ety. On International Women's Day,
Shah Rukh Khan Iaunched the cam-
paign - Choti Shuruaat - where he
claimed that in his films, the credit
Tist from now onwards Would have
‘his female co-star's name appear be-
forehis,asmallchangethatwould in-
spire others to do the same and
trigger a transformation of our un-
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LoweLintashascreatedthesesuc-
cessful campalgns in the past few
‘months leading a wave of changing
mindsets and the way we live our
lives. Why have these campaigns

reasons behind their success in to-
day'sera.

The latest television campatgn of
Idea Cellular created by the agency
for communicating its vast natton-
wide network has gone viral thanks
to its catchy jingle *Honey Bunny'
which fsat the heartof the commer-
cial. The jingle works in being ex-
tremely infectious, disruptive and
fowing through all mediums at
ease. Youth seem to be driving its
popularityalthough the jingle finds
itself being hard-to-ignore by one
andall.
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vailing mindsets. One ad
serics shows a family asking their
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this by saying that the world is not
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positive sentiment across the coun.
try by having a positive take on ta-
day’s happenings in them. While
Tata Tea talks about venerating
women, ICICI Prudential says that
good mendoexist. ldea’s Honey Bun-
ny cheered up and united an entire

country while its Telephone Ex-
change campaign highlighted how
understanding each other's lives
strengthens personal relationships.
Lowe Lintas has hit upon a relevant
sentiment and shown how there isa
reason for everyone to stay positive.
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